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Regulatory framework of the digital sector
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o Digital enforcement: the role of the NCAs
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' Digital enforcement cooperation between regulatory
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DMA, DSA
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Source: The Internet Value Chain, 2022 - https://www.gsma.com/publicpolicy/resources/internet-value-chain#:~:text=This%20new%20edition%200f%20the,dynamics%20playing%20out%20across%20it.
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